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New Lighthouse Logo 
 

The cover of this issue of the Light Station Journal features the new logo of the Point Arena 

Lighthouse. This new logo was the brainchild of former Executive Director Ty Moore before he 

left the Lighthouse.  Ty contracted with graphic artist Dave Chapple of Chapple Design in Los 

Angeles to create it. Ty’s direction to Dave was to create a logo that would be very modern and 

yet evocative of all the things the Lighthouse represents – historical, iconic, unique, scenic, 

oceanic, exhilarating, world class – and be a “brand,” like the Nike “swoosh” or Coca-Cola script.  

 

The new logo may not initially appear to have a Lighthouse 

as part of its design, but in actuality it does have it as a main 

element.  The vertical point and line are the cartography 

symbol for a light, and that symbol can be seen on charts 

and maps indicating there is a Lighthouse at that location.   

 

The stylized sweep that makes the logo appear to be the 

letter “A” is meant to evoke both the winds that are a big 

part of the peninsula where the Lighthouse stands and the 

waves that crash on its shoreline. The brass colored shading 

of the logo pays homage to the use of brass for the frame of 

the original First Order Fresnel lens in our Museum, and the 

use of brass in many marine applications and buildings.  

 

The new logo will appear on all Point Arena Lighthouse Keepers, Inc. (PALKI) stationary, 

publicity, business cards and employee apparel starting in March. Gift Store buyer Merita Whatley 

is also working with her clothing suppliers to come up with new shirts, jackets and hats that will 

feature the new design.  The family of styles Dave created are shown below. 

 

 

     
 

   
 

Cartography Symbols 
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New Lighthouse Website 
 

Once the new logo was approved by the Board of Directors (after significant and lively 

discussion!), Ty and Mark Hancock - current Executive Director - turned their attention to 

updating the Point Arena Lighthouse website.  Ty used the logo as the starting point for the design 

and selected a very modern and feature rich WordPress template. The new website still uses the 

current URL of PointArenaLighthouse.com but presents a very new and modern face to internet 

visitors.  It is also scaled to display beautifully on Smartphones and tablets. 

 

The website went live on March 4 and the rollout is just the first step in what will be an ongoing 

evolution of the site to make it even more interesting, informative and entertaining. We hope the 

public and our members will like it, and we welcome any feedback – email Mark at 

MarkH.PALight@gmail.com with your comments, critiques and/or suggestions. 
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Letter from the Executive Director 
 

“This is Mark Hancock, Executive Director of the Point Arena Lighthouse.  I’m sorry I 

missed your call, I am probably out enjoying this beautiful place that I work at. But please 

leave your name and number and a brief message and I’ll get back to you as soon as I can.”   
 

That is the message on my office number (707) 882-2777 

that you will most likely get when you call me, because 

indeed I am frequently out on the grounds, in the Tower, in 

the Museum or working in the rental cottages.  I’ve lost 

count of the number of people that have commented 

positively on that greeting, observing that I must feel very 

lucky to work in such a spectacular location all day long.  

And, yes, I do feel exactly that way about this “job.”  It is 

hard for me to believe that I have been here a little over 6 

months now, and I am still awed by my first glimpse of the 

Lighthouse from Lighthouse Road each day, the ever 

changing “living oil painting” of the waves hitting Manchester State Beach, the birds and whales 

and seals that surround us and the stunning variety of weather that this stationary ship on the ocean 

endures and embraces as the days go by.  I truly enjoy this beautiful place where I work! 
 

I spent my first 6 months getting my arms and head around what it takes to run such a unique 

business, supported by a diverse and talented staff and a fantastic Board of Directors.  I had to 

adjust the to the loss of four staff members – Kate Skinner, Jose Aguilar, Brie Horn and Sandra 

Sanchez – and the challenge of filling in behind them.  I am thrilled that Justin York, our Lead 

Tour Guide, stepped up to take on the grounds keeping and light maintenance duties previously 

performed by Jose.  He has done a fantastic job, the grounds are looking better than ever since he 

started this expanded role. Elyse Bailey moved from Tour Guide to full time Gift Store Clerk, 

filling in the huge void left by Brie’s departure (although Brie is still a fill in when needed).  

Robert Chavez joined us to perform the heavy duty maintenance and support both Ed Secco and 

Justin in their roles, and he will be a key part of our remodeling plans (see page 13).  And Tom 

Birdsell (see page 11) joined us in January as our Human Resources Manager/Bookkeeper, 

replacing Sandra who has moved on to a new life in Sacramento.   

 

Speaking of staff, you will find several articles in this issue that were contributed by Lighthouse 

team members. I know the talents and interests of my staff well, but felt that our membership 

could get to get to know them through the Newsletter, so I asked in our last Quarterly Staff 

Meeting for members of the team to contribute an idea, article and/or images and they came 

through.  Please read the articles by Merita Whatley and Rebecca Hale on pages 9 & 10 and the 

poem by Isaac Rios on page 12.  As always, my talented Station Manager Donovan Beard lays out 

the overall Newsletter and sets it up in MailChimp for our electronic readers.  I am blessed with a 

diverse and talented staff that will help achieve the many goals for the Lighthouse in 2016, and I 

hope you get to know them better through their articles. 
 

Now that the new year is underway and I understand what it takes to keep this place humming 

along, I am able to focus my attention on the many exciting projects and events that 2016 will 

bring to the Lighthouse.  After having new roofs, gutters and windows installed in our vacation 

cottages last September (see Nik’s President’s Report on pages 6 & 7), it is time to address the 
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interiors.  The Board approved performing a prototype remodel of House 4, which will result in a 

completely updated and high class vacation cottage (see page 13 for more details on this project).   
 

The Whale Watch Room will undergo a redesign to support the 

planned hydrophone installation being managed by Jodi Smith of 

Naked Whale Research.  A touchscreen kiosk with information 

on the marine mammals in our area and audio of the sounds they 

make will be installed prior to the Wind & Whale Celebration on 

March 13, along with a full size replica of a Killer Whale Skull 

and new posters about whales and other sea life.   

 

Outside in the Native Plant Garden in front of the Fog Signal 

Building, Kathleen Chasey of the California Native Plant 

Society is already working at restoring and redesigning it.  We 

plan to restore and elevate the gray whale skull so it is visible 

from inside the Whale Watch Room as well as catching 

visitors’ eyes as they approach the Fog Signal Building.  I plan 

to engage the local schools to see if they will make the 

restoration of the gray whale skull, vertebrate and rib bones in 

the garden an educational project, and to develop interpretive displays about the history and 

importance of whales on our coast.  
 

Our Night Tours will continue to be offered every full moon (see page 6), and 

the Lighthouse Lecture Series will include talks in March and April (see page 

15).  We will hold a Lighthouse Garage Sale on Saturday, April 9 that will 

include furnishings we will be replacing out of House 4, interesting and useful 

things from our storage unit and garage, and drastically marked down Gift 

Store items. Cruise the Coast will happen on Sunday, July 17.  The 

Lighthouse will support Discover the Coast on August 6 in conjunction with 

Friends of the Point Arena-Stornetta Lands, City of Point Arena and the 

Bureau of Land Management.  National Lighthouse Day follows on Sunday, 

August 7, and admission to the Lighthouse and Tower tours will be free to all. 
 

There will be much more happening at the Lighthouse in 2016, and I am thrilled and proud to be a 

part of the ongoing evolution of this jewel on the coast. And if any of you want to be part of our 

projects or support our events please contact me by email MarkH.PALight@gmail.com or phone 

(707) 882-2777 – but remember you’ll probably get my voicemail . . . 

 

 

 
 

 
Photo by Mark D. Hancock 

mailto:MarkH.PALight@gmail.com
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President’s Report 
 

 

For years PALKI has conducted tours on full 

moon nights.  Some of you have participated in 

these events.  The tours start in the Fog Signal 

Building Museum with a welcome speech 

followed by a brief history of the Lighthouse.  

The guests are offered refreshments and are 

served champagne or their beverage of choice in 

a souvenir champagne flute.  They are then led to 

the tower for a climb to the lantern room of the 

Lighthouse and to the gallery for a true night 

time experience.  Most often these tours are led 

by Lighthouse docents rather than our paid 

guides.  Currently Glenn Funk and I are the most 

active docents.  On one of my recent tours a 

visitor suggested that the climb should be done 

in total darkness in order to give a better feeling 

of what the light keepers experienced every night 

while attending to their duties.  On the January 

Wolf moon light tour, after explaining bits of a 

light keeper’s life, I asked the group of 10 if they 

would like to climb in total darkness with only 

the light of a small flashlight and to experience 

the lantern room in total darkness.  There are no 

lights on the gallery.  I explained that for safety 

reasons all lights would be turned on for the 

climb from the watch room to the lantern room, 

turned off while in the lantern room and then 

turned on again for the descent.  There was a 

unanimous yes.  Throughout the climb I verified 

that everyone was still cool with the darkness.  

The night was cool with a light wind and 

minimal cloud cover so the views were 

spectacular.  After completing the tour I asked 

for comments and everyone said that 

experiencing the tour in darkness was definitely 

their highlight of the evening. 

   

 

            Moonlit Tower (Glenn Funk photo) 

 

Join us for our next Night Tour! 
March – Oct. tours start at 8:30 p.m., gates open 8 p.m.  Nov & Dec tours start at 7:30 p.m., gates open 7 p.m. 

 

Wednesday, March 23 – Full Worm Moon Thursday, April 21 – Full Pink Moon Saturday, May 21 – Full Flower Moon 

Monday, June 20 – Full Strawberry Moon Tuesday, July 19 - Full Buck Moon Thursday, August 18 - Full Sturgeon Moon 

Friday, September 16 - Full Harvest Moon Sunday, October 16 - Full Hunters Moon Monday, November 14 - Full Beaver Moon 

 Tuesday, December 13 - Full Cold Moon 

 

Tickets are $30 per person, $50 for two and include the tour, champagne or sparkling juice, snacks and an etched champagne 

flute that guests take home.  Advance reservations required, call (707) 882-2809 ext. 1 at least three days in advance of the tour 
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A 2015 achievement worth noting is the 2015 PALKI visitor attendance which again increased.  

33,600 paid visitors came in 2015 compared to 28,700 in 2014 and 20,300 in 2013.  We continue to 

attribute this to the national attention given to the Point Arena/Stornetta BLM lands becoming part 

of the California Coastal National Monument.  Our website improvements, the national economy 

and the price of gasoline also were factors contributing to the increases seen below.  During this 

period, our cottage occupancy remained relatively constant with occupancy rates of 58%, 65% and 

61% for 2013, 2014 and 2015 respectively. 

 
 

As a final note, the cottage roofs were dismantled down to the sheathing and replaced with new 

roofs.  This was followed by the replacement of all cottage single pane windows with new double 

pane windows, and installation of new gutters and downspouts.  We are now considering various 

cottage interior face-lift options. 

 
Completed new cottage roofs (Nik Epanchin photo) 

Nik Epanchin, President 

PALKI Board of Directors 
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Myths and Clarifications 

By Nik Epanchin based on an email from Jim Woodward 

 

Having recently heard a Lighthouse visitor presentation that struck me as a myth, I decided to contact the 

Lighthouse Guru Jim Woodward to straighten things out.  This is what Jim wrote: 

 

The packaging of lenses in molasses for transportation is a complete myth.  What insane person would put 

a lens panel in a barrel of molasses and then how on earth would they ever clean it off?  I first ran into that 

story at the Point Bonita Lighthouse near San Francisco.  The docent was telling that myth to every tourist 

that stopped by.  I corrected them but apparently the myth is still spreading. 

 

Individual lens panels with the glass “wedged and litharged” in place were shipped in each of their own 

crates.  It had to be done that way because each prism had to be set and focused at the factory or the lens 

would never work correctly.  After the panels were focused they were set into wooden crates full of 

excelsior (wood wool), wedged and secured in place. 

 

The metal segments of the entire lens were assembled first with no glass at all.  Then an apprentice lampist 

would begin slipping the individual prisms into place.  The chief lampist sat in a darkened focusing tunnel 

facing the lens and when each prism was perfectly focused by moving it around, the apprentice would 

wedge each piece of glass in place with three wooden wedges to hold them in place.  When all of the glass 

was in place the assembly was taken apart, panel by panel and then the litharge was installed to keep the 

wedges from moving.  The panels were crated and sent to Staten Island, NY to the Tompkinsville 

Lighthouse Depot. 

 

When the crates arrived at Tompkinsville the lens was unpacked and assembled in the lamp shop where it 

was checked for proper focus, glass quality and to insure that no glass had broken.  Major flaws sometimes 

resulted in the lens being returned to Europe for repair before it ever went to the field.  The lens was then 

disassembled re-crated in the original crates, without any molasses, and forwarded to the District lamp 

shop such as Detroit, Buffalo, Treasure Island, Boston, etc. where the lens went through the same rigorous 

inspection again as it could have been damaged in transit from Tompkinsville.  It was unpacked, 

assembled, tested, re packed and then forwarded to the Lighthouse where the lens was to serve.  At the 

Lighthouse the lens was uncrated and assembled by one or more of the District lampists and tested for 

accuracy and operational perfection. 

 

Similar steps were probably taken with verification that drives operating carriage or mercury bath 

mechanisms properly worked.  It would be safe to assume that that was done at least at Tomkinsville and 

possibly a second time at the District LH Depot.  If such inspections were done, it would have occurred in a 

separate location from the Lamp Shop.  Only lenses went into the lamp shop the pedestal and drive 

mechanism was the purview of the Machinist/Mechanic Shop and assembly and testing would have been 

done there. 

 

Buying a lens in those days was a long and involved process.  From the day the government ordered a 1st 

Order lens it took about a year for it to get to Tomkinsville.  From there it was however long it would take 

to get to the District office.  If it was Boston it was a week or two.  If it was Treasure Island in San 

Francisco it was a number of months.  The lens would either go by ship around the Horn or be trans-

shipped across the Isthmus of Panama which was slightly shorter but offered more risk because the terrain 

sucked and it was a long wagon ride to the Pacific.  The Point Reyes lens suffered damage going across the 

Isthmus and had to be held at Treasure Island until replacement prisms arrived from France.  The 

Lighthouse Service blamed the manufacturer for all of the problems. 

 

Please remember that the Lighthouse Service never used molasses except in their cookies or on their 

flapjacks.
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Come to the Big Spring Sale at the Lighthouse Gift Store!  All during the months of March and 
April we will be featuring many items marked down to make room for our new 2016 inventory.  
Plus, you can apply your 10% Member discount to all purchases including sale merchandise!   

 
Looking forward to seeing you at the Big Spring Sale! 

The Gift Store is open every day from 10 a.m. to 3:30 p.m.   

 

A Hike to the Gift Store 
 

If shopping is a recreational sport, then exploring and treasure hunting in the Point Arena 

Lighthouse Gift Store is not only fun, it’s simply exhilarating! 
 

A visit to the Lighthouse Gift Store is always an 

exciting adventure, with new sporty clothing, jewelry 

that makes us sparkle and feel good plus fun 

educational toys and books for kids and the kid in all 

of us. 
 

A few of the wonders and simple delights we’ve seen 

this spring at the Lighthouse:  a small downy feather 

floats into the store carried on a breeze that brings 

puffs of sea foam dancing to our doorstep; birds that 

make their home on the point and those that migrate 

past the sentinel Tower and Fog Signal Building tipping a wing as they return.  It’s Spring and 

whales are spouting offshore along our coastline that says “timeless” with every rhythmic wave. 
 
 

I’m looking forward to summer and new offerings 

for home and gift giving.  2016 is my tenth year as 

Buyer and Manager of the Gift Store and I 

continue to carefully select each item to make 

shopping at the Lighthouse store a satisfying and 

fun experience. 
 

Good things are happening at the Point Arena 

Lighthouse Gift Store and as a member, during our 

Big Spring Sale during March and April, you’ll 

enjoy your 10% member’s discount added to 

generous sale prices. Visit the lighthouse.  Dance 

with the sea foam on the edge of the continent.  Climb the Lighthouse Tower and explore the 

Museum. Shop in the store with the spectacular ocean view. 
 

 -  Merita Whatley 

 Gift Store Buyer & Manager 

Photo by Mark Callanan 

Photo by Ellen Whatley 
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Sophia 

 
My beautiful granddaughter Sophia Roach was 

flown out of Ukiah Valley Hospital November  2, 

2015 due to Leukemia with a mass on her lungs. I 

got the call from my daughter Amber Earheart 

while working in the Tower at the Point Arena 

Lighthouse. Very quickly I flew down the stairs, 

fearful I might never see Sophia again. The 

Lighthouse staff accommodated to the emergency 

as I left to go to UCSF.  My other daughter Sarah 

Earheart and I went together. After many tears and 

whys we made it and she was still alive. Dr. 

Goldstein, a leader in child Leukemia, was working 

that night and immediately took over her care. He 

saved her life, the lung mass was life threatening, 

but they where able to thin her blood enough to 

relieve her body of the thickening T cancer cell. 

 

The last game we played together was “I Spy” on November 1st. My heart just wanted to be with 

her as I knew she was very sick, and couldn't find out why her Mom had taken her to RCMS four 

times. They were treating her for strep and merely changed her antibiotic. 

 

Sophia finally came home January 8, 2016 for a short visit. The first thing she wanted to do was 

finish the “I Spy” game from where we had left off. Children are amazing teachers; resilient and 

flexible to life's tragedies.  So we played “I Spy“. By blessings Sophia has survived to talk about 

her experience in ICPU (Intensive Care Pediatric Unit), Pediatric Oncology floor and now the 

family house in San Francisco. She has currently started her 20 month outpatient chemo-therapy. 

Though there are no firm answers to the “Whys” I understand we live in an era where Doctors and 

nurses can actually cure children of this horrible cancer based on the work of others. There is still 

a long way to go but I am so grateful what can be done. 

 

Sophia's little Buddha monk head and sparkly eyes have blessed my life beyond my 

understanding. The gifts of our community, that comes together to help others out in their need, 

leaves me speechless. What I'll learn from all this, I do not know. We'll just keep playing “I Spy” 

games and simply let it grow richly in our souls. 

 

-  Rebecca Renee Hale 
 Point Arena Lighthouse Tour Guide
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New Staff Member 
 

Hi,  I’m Tom Birdsell, the newest member of the Lighthouse team and resident Human Resource 

Manager and Bookkeeper.  The fresh air and beautiful scenery is a job perk and sure beats the Silicon 

Valley, where I worked at a number of leading high tech companies in Accounting and Finance. 
 

I reside 3/4 mile away from the lighthouse… the smaller one 

up in Mendocino, where I served on the Point Cabrillo 

Lightkeepers Association Board of Directors for four years 

and I am a seasoned docent. 

 

Point Arena has to be one of the best kept secrets on the 

California Coast, and as a photographer I enjoy the local 

attractions ranging from the Lighthouse to Bowling Ball 

Beach to Point Arena/Stornetta Public Lands to B Bryan 

Wildlife Preserve.  If you see a redheaded guy with a camera 

say hi - that’s me.   

 

Thank you for your support of the Point Arena Lighthouse 

and allowing all of us to continue to share the history and 

beauty of the Lighthouse with many generations of visitors.   

 
Left, a Pelican from this month at the Lighthouse 

Below, Bowling Ball Beach at sunset 
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“Redwood Trees & Salmon” 
(K'síl-kleh mensen Sha'jam) 

 

From being the tallest trees in the world to cleaning the carbon out of the atmosphere, 

Giving shade to the salmon and keeping the water ever so clear, 

Though global warming may arouse fear; 

Redwoods growing to help us as harsh times come near.. 

Old growth redwoods trees collecting moisture from the fog which is necessary, 

With precipitation giving water run off to nearby tributaries, 

Insects falling from the trees to feed the young coho while swimming down to the estuaries, 

With the ecosystem being their permanent home and shouldn’t be raised in hatcheries. 

Born in fresh water streams, 

To enjoying adulthood at sea, 

Traveling far from home interacting with different salmonid species, 

Returning after three to five years to spawn and die; 

The cycle of life and their destiny… 

 -  Isaac Rios 

Poet, Artist, Activist - and Tour Guide! 
 

Isaac Rios is one of the Point Arena Lighthouse Tour 

Guides, knowledgeably and enthusiastically giving visitors 

to the Museum and Tower the details and history of both 

the Lighthouse and the surrounding area.  A guest who has 

visited lighthouses all over the world said “Isaac gave the 

BEST tour I’ve ever had anywhere!”  While waiting for 

the next tour group to climb the 145 steps to the top of the 

Tower, Isaac fills his time drawing beautiful sketches of 

Pomo life and culture, writing poetry that honors his 

people, their heritage and describes their struggles and 

triumphs, and working to maintain his tribe’s culture and 

historical sites and lore.  Recently appointed to the 

Mendocino Coast Project representing the Manchester 

band of the Pomo Indians and including other Native 

American tribes in Mendocino, Isaac will be an active part 

of reviewing the environmental and cultural impact on the 

coastal forests, watersheds and cultural sites from logging 

plans.  He has been a strong proponent of renaming the 

Garcia River to its original Pomo name, ’Pda Hau (“River 

Mouth”) and recently celebrated the Bureau of Land 

Management writing to endorse this name change.   
 

Finally, he is also an artist whose sketch “Pomo Gatherer” (shown above) was voted by 

visitors to the Gualala Arts December “Salon De Refuses” exhibit as the 3rd place People’s 

Choice winner.  We are proud to have the multi-talented Isaac as a member of the fantastic 

crew here at the Lighthouse! 
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House 4 Prototype Remodel 
 
We will be undertaking a significant 

remodel of House 4 starting Monday, 

April 4.  Planned improvements 

include ceramic tile flooring that looks 

like wood plank, new kitchen cabinets 

and granite countertops, dishwasher, 

garbage disposal, opening the wall 

between the kitchen and living room 

with counter height bar extending into 

the living room, moving the wall 

between bedrooms 1 & 2 to make 

more space, converting the hallway 

closet to open shelving, custom built-

ins for master bedroom and bedroom 

1 closets, new bathroom sinks, toilets, 

lighting and fixtures, fresh paint, new 

curtains and hardware, new furniture 

and other special touches.  Come to 

the Lighthouse Garage Sale on 

Saturday, April 9 from 10 a.m. to 3 

p.m. and help us clear out for 

construction!  We are targeting a 

completion date of May 20, and will 

hold an Open House after it is done so 

you can all come and see this exciting 

improvement to our lodging offerings.  Vacation rentals represent over 40% of our revenue, so making 

them even more attractive to our guests will help keep increase occupancy and revenue! 

 

If you have construction, painting, finish carpentry and/or plumbing skills and you have time to 

volunteer, we would appreciate you joining the team.  Please contact Mark by email 

MarkH.PALight@gmail.com or phone (707) 882-2777 and he will find tasks for you to do! 

 

             Volunteerism at Work! 
 

On a rainy Wednesday in February our order of 15 

tons of ceramic tile that will be used to update the 

flooring in all the vacation cottages was delivered.  

Bill Hay of Bed Rock came out with his forklift and 

spent 4 hours helping us unload, stack and then store 

the 13 pallets of tile in our maintenance garage.  We 

couldn't have done it without him, and I want to 

recognize his generosity with both his time and his 

equipment.  I am well aware of how much both Bill and Karen give to this community from my 

experiences with them while working at Gualala Arts, but now I get to be the beneficiary of their 

kindness and generosity supporting the Lighthouse.  Thanks so much for your support! 

Design renderings by Laverne Hancock 

mailto:MarkH.PALight@gmail.com
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Members Meeting & Board Election 
 

The annual membership meeting of the Point Arena Lighthouse Keepers, Inc. (PALKI) was held in the 

Fog Signal Building on Saturday, February 6, 2016.  Nine PALKI members and six PALKI Board 

Members attended the meeting in person and were treated to reports by the President, Treasurer, 

Executive Director and Safety Officer.  Incumbent Board members Geoff Beaty, Norm Fast, Glenn 

Funk and Judith Leeper were all re-elected to the Board. After the votes had been tallied and 

confirmed, the Board elected to maintain its current slate of officers: Nik Epanchin, President, Glenn 

Funk, Vice President, Norm Fast, Treasurer and Judith Leeper, Secretary.  
 

 
 

Board Members (L to R) Laura Franklin, Geoff Beaty, Nik Epanchin, Glenn Funk, 

Norm Fast and Larry Jacobs during Norm’s Treasurer’s Report 
 

 
Lighthouse Members (L to R) Barbara Fast, Loretta Thompson, Patrick Robards, A. Thompson, Pauline 

Zamboni, Nancy Morin and Laverne Hancock listen to the President’s Report 
 

There is currently one open Board seat.  If you are interested in joining a dynamic and dedicated Board 

and contributing to the ongoing success of the Lighthouse, please contact any current Board Member or 

Board President Nik Epanchin at (707) 684-9121 or email Vagabs.nik@gmail.com. 

mailto:Vagabs.nik@gmail.com
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Schedule for the 2016 Lighthouse Lecture Series 
 

Point Arena Lighthouse is pleased to continue the third season of the popular Lighthouse Lecture 

Series. Each presentation takes place in the Fog Signal Building Museum and features a local naturalist 

or historian presenting on topics of public interest relevant to our area. All lectures will begin at 4 p.m. 

and last approximately one hour.  Admission is $5.  The remaining lectures are: 

 

Saturday, March 19 – Whales! with Scott Mercer presenting on the 2016 gray 

whale census  

 
 

Saturday, April 16 - Sea Bird Migrations with Doug Forsell 

 

 

 

 
 

Light Station Wish List 
 

We wish to ask all friends of the Lighthouse to help us watch for furniture, equipment, and services for 

use on our grounds, buildings, common areas, lodging units and offices. All donated items should be 

new or gently used and in good working condition. Due to storage restrictions we may not be able to 

accept all items donated, and we ask to inspect all items prior to acceptance. Please call Executive 

Director Mark Hancock at (707) 882-2777 or email him at MarkH.PALight@gmail.com if you have 

any of the items listed below. 

 

Furniture  
 

 Standing floor lamps  

 Bedside table lamps  

 New bed linens and towels  

 Bedside tables 

 End tables 

 Coffee tables 

 Dining tables and chairs 

 Arm chairs and sofas 

 Armoires 
 

Kitchen 
 

 Refrigerators 

 Stove/oven (electric) 

 Dinnerware sets (minimum 8 piece place 

settings) 

 Silverware service (minimum 8 piece place 

settings 

Services and Commercial Donations 
  

 Flooring installation  

 Licensed electrical services  

 Carpentry/woodworking  

 Grading and paving 

 Power washing 

 Interior and exterior painting  

 Design & drafting services 

 Building materials (tools, wood, hardware, 

drywall, paint, etc.) 

 Landscaping materials (topsoil, gravel, base 

rock, decorative rock, ground cover, etc.) 
 

Other Items 
  

 Signage  

 Printer/Copier 

 Native plants 

 Your time! 

mailto:MarkH.PALight@gmail.com
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Welcoming our New Members 
 

Individual Memberships 

 
Andrea Adame Daniel Fessler 

Leslie Gallagher Susan Hamilton 

Kay Hudson Richard & Gayla Langlois 

Dympna McFadden 

 

Family Memberships 

 
Joel Chaban David Eisenmann 

William & Elizabeth Goodman 

Bill & Martha Howell 

Scott & Theresa Mercer Nathan Overbeek 

Ann Slattery & Paul Weston 

 

Lifetime Memberships 

 
Mary Bartlett Michael Cope 

Sandra Lawrence Margaret Sanchez 

Richard & Dorothy Scherer John Warden 

 

Welcome to the Lighthouse family, we 

appreciate your support!  Remember that 

membership comes with the following 

benefits: 

 

 A Voice...In the direction and goals. 

Members elect the Board of Directors, and 

are eligible to run for the Board. 

 Newsletters...Four each year, to keep 

members up-to-date on our projects and 

activities. 

 Personal Satisfaction...In the knowledge 

that memberships and contributions provide 

for the daily presentation and preservation 

of this historic site. 

 Free Admission...Current members are 

admitted to the Lighthouse, Museum and 

Tower free, with one additional guest per 

member also admitted free. Family 

memberships provide the same benefits for 

members and their minor children 

 10% Discount...On lodging at the Point 

Arena Lighthouse vacation rental homes 

(holidays excluded) and gift store purchases 

(25% for Lifetime members) 

 Tax Deductible...All memberships and 

donations are tax deductible 

 
The Point Arena Lighthouse Keepers. Inc. 
P.O.Box 11 – 45500 Lighthouse Rd 

Point Arena, CA  95468 
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